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The annual special award originated in 2011 and was first awarded to WPP,
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Runner-up Holding Company of the Decade, Omnicom, was awarded Holding
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attributed to the success of IPG network McCann Worldgroup, which climbed to

the top of the networks ranking for the first time in 2019.
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Over the decade WPP agencies
nave amassed over 40 Grands
Prix, 5 Creative Effectiveness
_ions, 8 Titanium, 464 Gold, 1
Glass Lion, 4 Innovation Lions,
/ Product Design Lions, 844
Silver and 1,385 Bronze Lions.
Here are just a few award-
winning pieces from the last

ten years which have brought
WPP attention, business and the
highly-coveted Lions.
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most downloaded app. It won a Mobile Lions Grand Prix in 2018.
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Bronze x 1 / Creative Effectiveness Grand Prix

This took the Grand Prix for the 2018 Creative Effectiveness Lions, showing how
expertly applied creativity can change behaviour. Integrating Savion soap into
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reach an elusive audience, extending beyond traditional in-game activations
and reinforced a key point of difference for the brand. What’s more, with so
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Since 2010, only three individual networks have been named Network of the
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0 O0D0 A, after being awarded best network for four of the last ten years. Over
this time, work from the network led to 17 Grands Prix, awarded for 15 different
pieces of work from ten BBDO Worldwide agencies.

© 00N OGP~ WOWN-=O

Of the BBDO Worldwide agencies, AMVBBDO London and Clemenger BBDO
Melbourne have seen most success, winning nine Grands Prix between them
in addition to two Titanium Lions for AMVBBDO’s work with Essity. BBDO
Worldwide agency, AimapBBDO Sao Paulo, also took Agency of the Decade
and Regional Agency of the Decade - Latin America through its consistent
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Ogilvy comes in at second place having dominated the network rankings from
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in Asia and Middle East & Africa in the last decade.

Fifth-placed McCann Worldgroup is a network to watch. The Interpublic Group
network has steadily climbed the rankings over the last five years, from seventh
in 2015 to winning for the first time last year. McCann New York is the group’s
top performer, having produced awarded work for clients including Microsoft
and State Street Global Advisors.
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things while menstruating, including - astonishingly - touching a pickle jar in
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From tackling knife crime in the UK, to racial bias in the US, the Lion winning
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customers in new ways that shift societal norms. This interactive YouTube film
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Over the past decade, BBDO
Worldwide have amassed over
16 Grands Prix, 4 Creative
Effectiveness Lions, 3 Titanium,
150 Gold, 4 Glass, 281 Silvers
and 471 Bronze Lions. Here’s a
selection of some of their best-
performing pieces from across
the years and around the world
to showcase the breadth of their
achievement and highlight why
they’re Network of the Decade.

cranking up its share of voice to a veritable shout, from 21.0% to 91.2%.
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the Grand Prix for Good and shows the considerable benefits of persuading
people to imagine themselves in a situation before they find themselves in it for
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of voice against higher-spending rivals by courting controversy. The sight of
menstrual blood was too much for broadcast authorities that banned the film.
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Prix x 1, Gold x 1 / Social & Influencer; Silver x 1 / Sustainable Development
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This moving film confronted racial bias, showing different family scenarios
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to young children that they’ve been the victim of racism for the first time to
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will unfortunately undergo this unpleasant rite of passage. Significantly, there
wasn’t a P&G-owned product or logo in sight, proving that sometimes the best
0IDOIDODM DO IDMOODIDNO0MOMOODIDoOme DIDOOmOD OO O 0 mrm ooo
the Film Lions Grand Prix in the category Corporate Social Responsibility /

0 000D boo

00000 MOOnO00m 0 m
oooooom ooommooooo
0000 mMo0000mooooon

00000 MO0MO0mOom 00 0000mm 00000000 M 0000moooo0

0 MO0 0000000000 M 000000 000 MO0O0MOIDOM 0000n M O00Momomm 0mom 0
0000D000 00 0000 Mo

000DDOmo Mommoo otoofOdmm oo 0000MINMO D MotmMimnoimmomoo
[DOIIDOmMO00MO 000D DOD D MO0 D00 O oo O O Om O O 00 0 m o oo
00000000MO00MINO0mMO0tIDOMMoomOD 0000 DMOD M MDIDOOhmo bmooom

0 00DIIMIININImnomooMMmob i oD 0 0mo Mmoo Mo0MOpoo M IMmoooooomo
politicians. Not only did The Blank Edition underline An-Nahar’s political
MO0o0D000DDmo0mMmotmoimMimmI00ODmomMmoo 0oDMMMOONimMo00momomo
000 DOIDOODoo 0o 000MINioMooOniiidm MINOMOo0MDO0 0Limomoo bmoowoo
0OD0MOND bo0Mo0 @Ot miiooomDoo M 0oboioIDmMiWoofoIDomUb0omo
0000MONOODmMOMnm oMo oo

Lo o e

0 IDOD O IDIDOI Mo omo
0 OOID0O0 O O 00 DO M0O00m [oooo0

x 1/ Creative Effectivenes;
Creative Effectiveness Grand

0 Mo

N


https://www.lovethework.com/campaigns/424855
https://www.lovethework.com/campaigns/393817
https://www.lovethework.com/campaigns/582093
https://www.lovethework.com/campaigns/416220
https://www.lovethework.com/campaigns/383698




00 00000 DOmM 000000 000000 DM0MN000000000O0000Imoon

MOMO00O0000M 0000000000 000000 MO O0mMO0MD00MO0mMmO000moo

[IOODNO00000DOOONO 0MO0ONMNO000DmM 00 M000000MOm 00000mm

the Year celebrates the best performing individual agency office
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Over the past decade, 96 agencies have been ranked in the top 20, representing
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Runner-up Wieden+Kennedy Portland had a strong start to the decade,
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2016 to 2018. This changed in 2019, with standout work for Nike cementing its
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BBDO New York places third, having appeared in the top ten five times in the
Momooooooo

Fourth-placed Droga5 New York briefly appeared in the rankings in 2011 in
MIIDMDIODOOooDO0OnDOnMoob D MnomMofdnomoo o0 000 DI mMOLMOmwo 0
ninth place to third in 2019.

Regionally, the USA dominates the top ten, with five agencies from cities
including New York and Portland on the list. The UK follows with adam&eveDDB
London and AMVBBDO London placing fifth and eighth respectively. Following
the merger of adamé&eve and DDB in 2012, adam&eveDDB has achieved long-
(I MOO0000M MMM mMO00mMOomimooo0mod MmmO0momonoaooamomoooomon
between 2014 and 2018 and resulting in its fifth place in the decade rankings.
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AlmapBBDO Sao Paulo has taken the top spot for five of the last ten years and
has not once dropped out of the top ten. One of seven Brazil-based agencies in
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like Billboard, Getty Images and Volkswagen.

Ogilvy Sao Paulo follows in second place, having won in 2012, 2013 and 2015
0 MINDMOINOODNCMOMIDDMOOIDOD 0MmMO0O0MOmM 0D 0OD0000DOn 0000 0 mooo
Tattoo Skin Cancer Check for Sol de Janeiro.

Newly merged VMLY&R Sao Paulo placed third, having ranked fifth for the last
three years. Its points come from the work of Y&R, including Flavor for Freddo
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AlmapBBDO Sao Paulo started
the decade with a Grand Prix
and went on to collect a further
23 Golds, 39 Silvers and 79
Bronze Lions. A total of 142
trophies places them #1 in
Brazil, Latin America and the

world. These pieces mark some

of the creative milestones and
achievements along the way.
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Described as a hybrid between an image catalogue and a flip-book, this love

OMMOIDOINOo0omMOboMmmOoooodDmMmodnomo M Moo 0000 00 0mommooomooo VW Kombis evoke powerful sentiments from past and present owners. So,
varied archive. Made up of 105 video clips, it is a beautiful, touching film that 0 000D DOMDoo0ooo0 oD DoMmim oot MoMDaDoibonoobomofom
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OMiDOOmINIM MmO tOnmofimooiimim 0o oMo M moidoomoo bOndnomodnoo gifts, captured in a short film. The lexicon around last wishes and bequests
right image. Produced as an actual, physical flip book to send out to clients, it personified the Kombi, tapping into the unique culture and community that
generated such a positive response that Getty made five further books. 00000 00MINOD0DOMD UMD pDOoOMnotmobiIMDioMI@Dodnoobinibmoo
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synonymous with life-changing experiences and journeys.
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Emotionally charged work can often cut through more effectively when placed
in an unexpected context. Here, Pedigree used the TV screens in the electronic Getty is world-renowned for its image archive, but is less well known for its

tech to collate them into both a physical book and an e-book. This integrated
platform promoted Google Speech API and printer Ink Advantage Ultra

0 MOMOD DIMIDmMooD MO00IDOOD 0MDNOODIDo00OnOiDiMmoo00mMoooMooomo - music and soundtrack capabilities. So, it gave Nosferatu a soundtrack for the
Mmooimoamoto MoMmoimMmOnm om 0oooooim 0MOon00Ommom O oo O O OO first time, complete with an audio map where viewers could click on a specific

4729’s technology that, when used together, can capture stories through
speech by putting them into text and printing them in real-time. To show off

0 0000 OMOIODNOo0mn 0Mmot o0mo 00 Moo iMoo oimob M oooonommoo sound to purchase it. By bringing to life one of the most famous silent films,
on went blank. This unorthodox channel strategy paid off: all the dogs featured 0 0ODmMooo oo imoooiMoMmomoim 00odmooo0im o oo O o i 0o o O m
on the TV screens were adopted within three days, while visits to animal 0 MODIDOOD ODmmot moboDImomInmOD 0dDiMOIMI@DDOIDDIOm D0 MDOIDo Mo

the tech further, HP installed a booth at Rio de Janeiro’s Central Station that
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adoption centres rose 40% from the previous month.
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with classic films like Nosferatu, this was a smart, appealing tactic.
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Independent Agencies are classified as those owned by their own
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years, including winning four times (most recently in 2019) while consistently
placing above fifth place every year. Its strength in its region sees the USA-
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Much of Wieden+Kennedy Portland’s success came through the cultivation of
two special partnerships: Nike and Old Spice. Pieces of work for these brands
have led to five Grands Prix wins, two Titanium Lions and a Titanium Grand Prix
O00DOONOOMmOmMO0MON 0ODOMINOo00M moooboooooodmMommo0doimmmommoo
do the London and Amsterdam offices, placing sixth and ninth respectively.
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ten every year since 2011, and the top two for the past five years. Over the last
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Grands Prix in 2019 before Droga5’s acquisition by Accenture.

Credit goes to Forsman & Bodenfors Gothenburg, placing third with only six
years of work up to its acquisition by MDC Partners in 2016. A successful
partnership with Volvo led to three of its four Grands Prix over this time.

[MIDOMDD0mMO000 0000000 IMOM 00000MIN 000 0 0Onoahoomom
Wieden+Kennedy Portland are followed by BBDO New York, which consistently
placed in the top ten from 2010 to 2018. Notable campaigns from the agency
include The Talk for Procter & Gamble and Evan for Sandy Hook Promise.

One North American agency to watch in the next decade is fourth-placed
McCann New York, which has consistently placed second or first in the annual
rankings since 2016, contributing to McCann Worldgroup’s Network of The Year
win in 2019. The breakout moment for this agency was the roaring success of
Fearless Girl for State Street Global Advisors, winning four Grands Prix in 2017.

000 MOMIMo0 MOMoODom DODmM O DOnoomooibooiimim MMDOLDomMOnoamoo
(MOMO000 MO0 MmO

= ©OoOoO~NOOOSL~, W N=D

= OO ~NOGA,WN-=DO

ooo

ooo

oooooo

WIEDEN+KENNEDY
DROGA5

FORSMAN & BODENFORS
(2010 - 2016)

JUNG VON MATT
SERVICEPLAN
WIEDEN+KENNEDY
GRABARZ & PARTNER
MOTHER
WIEDEN+KENNEDY
KOLLE REBBE (2010 - 2018)

000000
WIEDEN+KENNEDY
BBDO NEW YORK
DROGAS

McCANN NEW YORK
GREY NEW YORK
DAVID

R/GA

LEO BURNETT CHICAGO
BBH NEW YORK
OGILVY

om
Portland
New York

Gothenburg

Hamburg
Munich
London
Hamburg
London
Amsterdam
Hamburg

00
Portland
New York
New York
New York
New York
Miami
New York
Chicago
New York
New York

00000no
USA
USA

Sweden

Germany
Germany
United Kingdom
Germany
United Kingdom

ghe Netherlands ooooooO0Omoooomao
ermany oooo0000mMmmon ooa
maaao

0 00000 MO0 ONiNMOm 0 momom
0 OO0 Omomm

000000
USA
USA
USA
USA
USA
USA
USA
USA
USA
USA

0O0mooooo0mOm ooomoan
Oo000mMOomMmoO Oo000mMO00OmmaA
moaao
0 OO 00D NOONIDOm 0mooom
0 0momm

0 O0000 00000000 0O0m Omom 000000 MNOmO00mOm 00000mMmoomooo

N


https://www.lovethework.com/campaigns/399009
https://www.lovethework.com/campaigns/281404

Wieden+Kennedy Portland have
expanded their haul of Lions
over the past ten years including
6 Grands Prix, 2 Creative
Effectiveness Lions, 2 Titanium,
36 Gold, 49 Silver and 62 Bronze
Lions. Their vibrant and risk-
taking work sees them take to
the stage year after year.
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Recognising that people were starting to watch big TV moments like the

Super Bowl with their smartphone planted in their hands, Coca-Cola served
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resurrected two of its polar bears with each one supporting a different team.
The bears reacted to the game - including the ads - in real-time, enhancing the
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an unexpected time (the polar bears are usually reserved for Christmas) and
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SHOW US
YOUR GAME WiTH
#RISKEVERYTHING

MIKE.COM /FOOTBALL
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It’s tough to sustain people’s interest in the lead-up to a World Cup and
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new approach. Under the ‘Risk Everything’ umbrella, it launched its first ever
animation, a five-minute film that captivated the internet. It then created
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converted into sales: its market share of football footwear increased by five
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/ Creative Effectiveness Lion x 1

Old Spice was long overdue a makeover and who better to achieve it than the
man your man could smell like? By parodying manly tropes, Old Spice engaged
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interactive territory: Old Spice kept up the momentum by responding in
real-time to questions posed on YouTube from the audience. And it paid off
handsomely, naturally: sales were up by 107%, with Old Spice becoming the
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Film Craft; Gold x 3, Bronze x 1 / Film; Gold x 1 / Creative Effectiveness;
Creative Effectiveness Lion x 1

Detroit had suffered following the Great Recession, with Chrysler in a
particularly vulnerable position. Enter this rousing two-minute Super Bowl
anthem starring another one of its most famous exports, the rapper Eminem,
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0M00MOoD DOOODIDOMIND 0MDODIDD MO 0MOIDOIDo0MODLomom o oOnooo
cars and, more specifically, featured the luxurious Chrysler 200 vehicle winding
its way through the city. After Born of Fire, any lingering doubt was firmly
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Behind every Olympic champion is a mother who’s loved, nurtured, sweated
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wounds and the sprains. The emotional pay-off — their kids winning Olympic
medals — meant there wasn’t a dry eye in the house. It was also a significant
shift for P&G to invest its own mother brand with emotional meaning - as
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Influencer; Gold x 2 / Titanium; Titanium Lion x 1 / Outdoor; Grand Prix x 1,
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over their 38-year relationship, characterised by spots that embraced gay rights
and sexism long before it became de rigueur. So, when Nike enlisted Colin
Kaepernick to front its 30th anniversary film, it was a clear statement that Nike
IW00MOO0MIODDMUiimoOn M 0oomMmMoMmMDOtLmMOOmOOD O Mo i o m mom
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support: its share price hit an all-time high. This bold work shows the power of
stance-taking knowing full well it will cause controversy.
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rankings since 2010 to award the Palme d’Or of the Decade award. 9 RATTLING STICK United Kingdom P How lowrichad i he Sondanc nenctonal i Fasibe
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The winner has dominated the rankings over the decade. MJZ USA wins the
Palme d’Or of the Decade having appeared in the annual ranking nine times out
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of Wieden+Kennedy Portland on OIld Spice work including The Man Your Man Mmoo
Could Smell Like and created further award-winning work for the likes of Apple 0 O000N NOMmMOMON M MOO0m 0mo
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Second-placed production company, Smuggler USA, has placed in the top ten
six times and won in 2011 and 2015. Over that time, it has been awarded with
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O Positive Films USA ranks third after a consistent performance from 2010 to
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The top ten production companies of the decade are all based in the USA or the
UK, with the top four spots all taken by USA-based companies.
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MJZ have consistently collected
Lions in every year this decade.
Their trophy cabinet creaks
under the weight of 2 Grands
Prix, 1 Titanium, 25 Gold, 41
Silver and 64 Bronze Lions.
Here are but a few examples to
remind you why.
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Engaging fickle young men whose attention is fragmented all over the internet is
an evergreen challenge for marketers trying to target them. So when Old Spice
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it offered this audience a fun distraction that they wouldn’t be able to find
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to create and share their own muscle music, extending organic reach for Old
Spice.
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Effectiveness Lion x 1
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Influencer; Gold x 1, Bronze x 2

Standing out at the Super Bowl where so many brands are piling in, either
officially or unofficially, has become tougher and tougher, particularly now that
brands use other channels to build anticipation prior to game day. Skittles
attracted attention in 2018 by creating an ad and showing it to one person. This
turned the tables on the goal of every other Super Bowl spot designed to hit as
many eyeballs as possible and consistently maintained buzz for Skittles. MJZ’s
weird and wonderful teaser spots starring David Schwimmer played a huge part
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SMELL LIKE A MAN, MAN.

Old Spice
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cable subscription for DirecTV, with each spot concentrating on a different
pain point of being hooked up to cable services. Each ad is a mini comic
tragedy, with a specific frustration with cable TV setting off a sequence with a
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a re-enactment of Platoon with Charlie Sheen via a Turkish bath. The zippy
0Mo0iimoimoo 0 DoD0mMmmo DMIMo0mmooMoDodnofdoaoimommoomOnoooo
spot, the deadpan voice-over adding to the humour.

I IR I [

N


https://www.lovethework.com/campaigns/249119
https://www.lovethework.com/campaigns/392489?asset=5077929&play=1
https://www.lovethework.com/campaigns/252828?tab=entries
https://www.lovethework.com/entries/290985
https://www.lovethework.com/campaigns/263408?tab=entries

0 000 0mM 00 000 00Momannon 0 0 0000 Mmom 00000ma000

00MO0ONmMO 000D INOONmMOT 0MOnmo 0000000000 000000 MO00 ONmmom 0 0000 1 CTHT 79 03 0903 00 O T CH - AT T O T - 10 OO 03 00 000 00 00 000 0m Mo ooo
0INOONMOTNOD 00 O ImMOm 00 0 MOT0 00 0o Mo00mm OIMOMNONOmMO O0OD0mO 0000000
0MO0M 0MDMOMbiMOOMDMmo iMoo 0 DIDIDILDIDDODOD Moo Domom 000000000000 DO0MODMODMO00DIMDOODNOmbD 0o MMothidnmDmooo

memory and it’s all thanks to Apple’s HomePod smart speaker. On request, Siri 0000mMimon 0mM fodnpioiminm fMmoomm MofmitiiMimodnoto oo moom
U0MDOMIMITDooIDoODiMINMUbIDNOooLD DODo 0 Mo Mom 0omobMimMoomiInodoo -+ While kicking and jumping, she also finds time to lick statues, smash vases
MIID0DMmMODO0DMm ooMmoo MODoOnmomomimm botmibmoimotimooomoo and dive through flower arrangements, with some slick production techniques
twin in her apartment. Spike Jonze directed this stunning film that took a Grand 000000MOmoIm Doo0ImnM Mohmiimoo Mmoo 0 00MoiMIoom oMo o odmo

Prix for Brand or Product Integration into Music Content. It’s a stellar example (DM IDO0IDOOIMmpotoom 00MMmo DimdmummimimmibmmooiiniDimobmm
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0DO00MNMODMIMDMOIMDON M DMODDIDD MoDmMOnomo Dma Grand Prix and a Gold Lion for Film Craft - Direction.
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‘If you can run a mile, run a race’ is the rousing message that fires the pistol
at the start of this energetic 90-second spot. It encourages people to see the
limitless potential of movement: if they can take that first step towards fithess,
there’s no predicting where it might end up. It effortlessly encapsulates Nike’s
00000 OO 00MOmiMomoot MofdooDoiMImMODooOD DMWOmwoo 0o omm
The conversational voice-over helps viewers feel that they can do it, while the
cameo appearances by LeBron James, Serena Williams and Gerard Piqué
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DENTSU INC. Tokyo Japan
HAKUHODO INC. Tokyo Japan
OGILVY Bangkok Thailand
OGILVY Mumbai India
DDB Singapore Singapore
McCANN Mumbai India
OGILVY Singapore Singapore
CHEIL WORLDWIDE Seoul South Korea
TBWA\HAKUHODO INC. Tokyo Japan
MULLENLOWE SINGAPORE Singapore Singapore
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to 2019 and placing second in the other two years, it is no surprise that Dentsu
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for Connecting Lifelines and the 2014 Titanium Grand Prix for Sound of Honda/
Ayrton Senna 1989. Grand Prix wins for three other brands during the decade
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Runner-up Hakuhodo Tokyo placed in the top ten from 2010 to 2018 and
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work such as the 2016 Gold Lion-winning Surgeon Tryouts for Kurashiki Central

Hospital and the 2019 Bronze Lion-winner Red Restaurants List for Takasaki

City. A notable piece of work from Hakuhodo Tokyo is the viral Sakeru Gummy 00000M0000MO00Mm

vs. Long Sakeru Gummy (otherwise known as Long Long Man) which won a 0000 00 000momaonoomannn
Silver Lion in 2018. O0moooD0mMOO0O0ODOO0OmOm
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Ogilvy Bangkok and Ogilvy Mumbai follow in third and fourth, and fellow Ogilvy DOMOMO0m O
network agency Ogilvy Singapore ranked seventh, contributing to Ogilvy’s

second place in the Network of the Decade ranking. Ogilvy Bangkok has seen

recent success from Voiz’s The Secret which won a Gold Lion in 2018, whilst

Ogilvy Mumbai won the 2018 Creative Effectiveness Grand Prix for Healthy

Hands Chalk Sticks for Savlon.
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Singapore at three agencies each, India at two and Thailand and South Korea at
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With an impressive trophy
count of 127 Lions including 60
Bronze, 40 Silver, 24 Gold, a
Titanium Lion and 2 Grands Prix
Lions, Dentsu Inc., Tokyo’s work
IS a showcase of exceptional
creative talent. Here is a
selection of their Lion-winning
work.
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While many retailers were still figuring out their omnichannel strategies, UNIQLO
was quick off the blocks in showing how to convert people’s online activity into
purchase. Here, visitors to the UNIQLO website had to tweet about the brand to
join a virtual queue where they qualified for coupons they could redeem in-store.
More than 2.2 million people from Japan, Taiwan and China joined the line,
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reward people for their engagement, and how to spring-board from interest into
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Japan, Honda stepped up to contribute to the relief effort in a crucial way. It
shared information collected in real-time via Internavi, its vehicles telematics
system, through Google Maps and other online services. Honda released its
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who were orchestrating rescue efforts to know what roads were functioning.
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Internavi, Honda’s in-car navigation system, dates back to the 1980s when
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Senna’s vehicle when he set the world's fastest lap in 1989. Honda's telemetry
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later and re-enacted the lap with engine sounds and LEDs. It exploded over the
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batteries in 21 different ways, from a hamster on a wheel to pom-pom-wielding
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reflecting the experiment, and made available to buy via Amazon. This piece of
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Seem is a personal at-home semen testing kit that can be purchased online so
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clinic. Seem became a top-selling product in Amazon’s healthcare category, as
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a practical way, Seem was also instrumental in proving that infertility treatment
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experiencing declining populations and low birth-rates began to subsidise male
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Decade in Europe, having placed first
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and 2018. The agency has worked
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including the long-term John Lewis
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84 for CALM in 2018. In total, the
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AMVBBDO London places second
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Bloodnormal and Viva La Vulva for
Essity. This meant that in the annual
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in 2018 and won last year.

Fifth-placed Jung von Matt Hamburg
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with successful work for Edeka, BVG
and BMW leading it to third place in
2018.
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adam&eveDDB
AMVBBDO

OGILVY

TRIBAL NEE DDB & CO.
JUNG VON MATT
BETC

FORSMAN & BODENFORS
MARCEL

LOLA MULLENLOWE
BBH
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8 Grands Prix, 1 Creative
Effectiveness Lion, 27 Gold, 46
Silver and 59 Bronze Lions over
the last ten years go some way
to justify why adamé&eveDDB
London are deserving of this
achievement. Here’s a flavour of
the depth and breadth of their
work.
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Creative Effectiveness Lion x 1
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possible — in-store, on bags, in story books and all over mainstream and social
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money for Save The Children. From the start, it was admired, copied, parodied
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made Christmas all about self-indulgence in a way that only a luxury British
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in the ad, while the alternative gifts range - including bags of gravel and a multi-
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Nichols focused on the benefits in a novel way: by showing actual footage of
real shoplifters stealing from its stores. The end-line delivered the fantastic pay-
off: ‘Love freebies? Get them legally’ and a call to action to download the app.
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— and, at first glance, doesn’t seem very on brand for a premium department
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criticism they made feeding into a digitally altered image of influencer Chessie
King. Every damning comment about her appearance culminated in a striking
(M0N0 MOO0MONOODOINIMMONIMOIID D MID 000N 000 00D 00Mmofhoanm
00D 0MO0000MDMOMIDMOIDO0D0M MODD0IDOMDODmM M OO0 IO DmIOD MOnmoomo
I0MOMNIDOINOoOMODDMOMT Wo0OID0ImMINoOnoon bo0MobIDmmoon 0b0o00omo
trolls to think before they post. Amidst a wealth of content about cyber-bullying,
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This piece of work showed how to revitalise long-standing brand positioning
with fresh creative thinking. Marmite has long been known as the yeast extract
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disposed towards one or the other. This scientifically backed up approach
breathed new life into the love/ hate positioning and got people taking the test
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brand. It pushed sales up year-on-year by 14%.
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Goals; Silver x 1 / Creative Effectiveness; Silver x 1

Putting 84 statues on top of a central London building was always going to
attract attention. But when it transpired that they represented the 84 British
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selection, with CALM partnering with a popular daytime TV show. This gave it
the reach that, as a non-profit with a minimal budget, it would not otherwise
have been able to afford. It proves that a creative idea, combined with mindful
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Herzegovina, including One Book for Peace and One Poster for Peace, won 7 NET#WORK BBDO Johannesburg South Africa
Gold in 2017 and 2018. This work helped to show Christians and Muslims that g IE(\SV';\SQQEDTT EB’U_bai E”k‘)ted Arab Emirates
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the top four of the Regional Agency of the Year - Middle East & Africa ranking
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Third-placed Ogilvy Johannesburg has placed in the top ten seven times,
winning once in 2014. Over the last few years, successful Grand Prix-winning
work for KFC, such as The Everyman Meal and Double Down in 2016 and 2017
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recent 2019 rankings.
The strength of the Ogilvy network in the Middle East & Africa region is evident
in the top ten: its offices in Johannesburg, Cape Town and Dubai rank third,
fourth and fifth respectively.
There is an equal split regionally between the Middle East and Africa in the
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Arab Emirates or South Africa.
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An impressive haul of 44 Lions
this decade makes VMLY&R
Dubai deserving of their title.
They have won a staggering 9
Gold, 17 Silver and 18 Bronze
Lions and these pieces are
among the pieces of work that
brought home some of that
awards glory.
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off its sustainability credentials and convey a key brand message: that premium-
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working as a subtle yet effective way to communicate a key point of difference

in a highly commodified sector.
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Arts and culture magazine Quint wanted to show the people of Dubai that the A huge squadron of pelicans gathers around one fish. One version of this ad
metropolitan city, home to people from 186 countries, was steeped in culture. O0MDOMOMIDIMOMOMDo oM OD Moo iMoo MODomoo 0MMoommoamoma
So, it decided to show another side to the city, beyond the tourist attractions o000 000D MutMIM M OmoDommhmOn oo omo o MO Moo 0000 M amoo
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of everyday objects, from the boat stops in Old Dubai to traditional carvings. OMINMDOMOMOMIMmMOtmutmioodmodn M OMo0IDDDMODomim D dnoodooon
000iIooomMmooMmMoInmon oofDimMmhimoo oMo ooimMImOOM MO0 0 I o O pelicans surrounding the fish suggest that all decorum will be lost and sharp-
000 00MDM@mMOmodmno MooDodo LoD DOmOOmOmMOID MMM 0MODoaoom elbowed shoppers will regress into hungry birds at feeding time. Squarely on
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Orinoco River Basin. Lavishly photographed nestling on a bed of red chilis — in
a style which is more high-end cookbook than car brand - the tarantulas look
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itself: a clear indicator of a confident brand.
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Envy is a common sentiment among fashionistas, and the message here is that
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vibrant and distinctive - embodying the swaggering attitude of the brand so
perfectly - that they were given away as posters with each pair of shoes sold.
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“THERE’'S SO

MUCH MORE THAT
UNITES US THAN
SETS US APART"
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WD TEANINOS F BTV ERAM AS TERTRTTANTTT,
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The colourful OOH and print work drew on art from the different faiths, from
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differences continue to remain at the heart of so much unrest, so this timely and
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egional Agency of the Decade - Pacific goes to the agency that has
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the Pacific, winning in four of the last ten years and not dropping out of the top
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Titanium Lion in 2016, and from 2016 to 2018, work for Pedigree and Fonterra
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Clemenger BBDO Melbourne follows in second place, having ranked in the top
ten in the annual rankings each year (barring 2015), and winning in 2017 and
2019. These wins correlate with the three Grands Prix won for Meet Graham for
the Transport Accident Commission in 2017 and The Lion’s Share for Mars in
2019.

Third-placed Leo Burnett Sydney consistently ranked in the top ten between
0000MO0MO00MD0mM 000DmMoo0moomoooo

Notably, there is a strong Omnicom presence in Australia and New Zealand,
with five of the top ten agencies belonging to the holding company. Three
agencies (including first and second place) are part of the BBDO Worldwide
network, and DDB Auckland and DDB Sydney from DDB Worldwide rank fourth
and fifth respectively.

There is a fairly even split between Australia and New Zealand in the Pacific
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COLENSO BBDO
CLEMENGER BBDO
LEO BURNETT SYDNEY
DDB

DDB

VMLY&R NEE Y&R

FCB

SAATCHI & SAATCHI
McCANN MELBOURNE
CLEMENGER BBDO
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Auckland
Melbourne
Sydney
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Sydney
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New Zealand
Australia
Australia
New Zealand
Australia
Australia
New Zealand
Australia
Australia
New Zealand

Colenso BBDO Auckland winning a Creative Effectiveness Gold Lion at Cannes Lions 2018 with
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Colenso BBDO Auckland
have picked up 1 Grand Prix,
1 Creative Effectiveness Lion,
1 Titanium, 24 Gold, 28 Silver
and 42 Bronze Lion trophies.
An achievement that has them
leading the way for the Pacific
region this decade.
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The Pacific, TVNZ (2011)
Media; Bronze x 1 / Creative Effectiveness Lion x 1

Colenso BBDO Auckland went beyond the conventional combination of

OIMDOMIMOMnoooo0 00O mm oodoodnotdnoonoommoom m mooomoimomoo broadcast trailers and OOH to encourage people to watch TVNZ'’s new war

only the Yellow Pages to source contacts and suppliers. Meanwhile, New
Zealand tracked his progress in real-time on Facebook and Twitter. This was

drama miniseries, The Pacific. Instead, it took a new approach, relying on
history itself to persuade them. It sent households in New Zealand replicas
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World War Il dogfight in Auckland’s Mission Bay. The combination of these two

000D0MOmMEm MDUDMIDMODM 0dhmDo0IDoMhoo fiMn idmoooom Moooo activations meant that New Zealanders already had an emotional investment
0 000D 0OD oD DM monoa

00000mMmOomooooooon oooo
maaao

000 O 00 00mO0m O0mn 00 mom

Loommmomorm el

MIDOMO00 D DODM M ODOD MO omot b dnoo D00 dn MM Om D i m 0o Mommoo

00 MO0 MO0DO0 MO0mMO0mM dnomoono0mMmaonom 00 MO0maoom Moo 0ooom
0000000mnammooan

0 MO000 O om

[ 00 D0MO0ODmMID MOoODMo0 dDhoomOIMImoimo0m 0MOmomMOIDDomodmo 000
000D 0OD 000000000 MIMD0 MMDIMO0M DOMOID MO 0MDodno0nm oMmooooooo
000 D0 MDOODOOD D MO0 MDOMMmo0o0mO DO Do0MOINO0ODm 0MDoOnoomo
IDDIOIDOIMMIMOMOIOL0 Mo0DDDOOIoo0 M OM0MOIMO0MmDo0OD00 O0Mmomm
[MOIDOMOID bO00000mMO0 0 DOMOMO0mMOIDoMomi0Mmoomon 0ohIDimmooom
and the brand stand out and generate coverage. Most importantly, it used wit,
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PEDIGREE DOMATION GLASSES. See the dilference a donation makes.
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The premise of a beer brand petrol is almost as far-fetched as the idea that
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developing a biofuel that genuinely reduced New Zealand’s carbon emissions.
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the idea of drinking a beer as an act of selfless environmental heroism? It grew
sales of DB Export by 10% in a declining category and won the 2016 Outdoor
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Silver x 1 / Health & Wellness; Bronze x 1 / Creative Effectiveness; Gold x 1

Rather than tug at the heartstrings with endless galleries of sad-faced hounds
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empty-nesters were encouraged to fill the child-shaped void in their homes and
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their new four-legged friends - think duvets transformed into pet beds. Not only
did this boost adoptions, it also led to a 16% sales increase and a Gold Creative
Effectiveness Lion.

SelfieSTIX, Pedigree (2017)
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Another simple yet striking initiative for Pedigree was SelfieSTIX. This piece of
plastic that hooked onto smartphones and held a DentaStix treat aimed to solve
the pain point of capturing a decent selfie with a pet: when dogs look at the
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sometimes product innovation can be a more effective way to connect with
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in-store with packs of DentaStix and drove purchase and created multiple new
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PROCTER & GAMBLE

NIKE

VOLKSWAGEN

This award exists to reward those that are brave, forward-thinking and

MARS

UomMmoInoin 00ODDDOMODMOODIDID D 0DMOD0MIDD MOomOnoinobiob bmboo

UNILEVER

unchanged since we awarded Volkswagen the first ever Advertiser of the Year

BURGER KING

award 29 years ago at the 1991 Festival.

HEINEKEN

COCA-COLA

GOOGLE
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SAMSUNG

year, winning twice in 2011 and 2015. Procter & Gamble is the Brand Marketer
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brands such as Old Spice, Always and Tide.
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between 2011 and 2015, as well as recent success from 2017 to 2019. The
brand won five Grands Prix and two Titanium Lions over this time, for work such
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Volkswagen places third, consistently ranking in the top ten between 2010 and
2015, while Mars is fourth, winning in 2017 and 2018.
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rankings from fifth in 2015 to first in 2019, resulting in sixth place for the
decade. Over the last five years, the fast food retailer has won six Grands Prix, a
Titanium Lion and a Titanium Grand Prix for work including McWhopper, Google
Home of the Whopper, Burning Stores and The Whopper Detour.
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T words were gathered in & book and handed
te fhe women so they cen pais them down fram
gentration 1o generation and belp prevent a serfous

Hiree3s Bl cervical cancer.

HFLIKEAGIRL

In Mexice, cervical cancer is the beading caue of
death b indigencat communites. Doctors have 3
very hard time Sagnosing and treating wemen ia
1hese villages beceuse the words to name the party
of their femising reproduct ve system don't exkst in
hgir languige asd patients can't explain their
symptoms.

E . 4 W New York

We witited Saa Bartelomi Ouilans, Oarsca; one
ol maay indigeaous commusitiey in Mexics That
have Linjuigd bardler. We sidembled iatlologisti,
dottors, Bnguists and people from the village 1o
creabe The miising words Pod womes™s neprodecting
system ia Zapateco.

000 0O OmMO0D o 000000000 00000 0000 Ooomonoo OO 0 07 00 000000000 0M00n0MO0Monoooo 0 MO0MOm 000NO00M0O00m MOom 00 M0Momoooo
0 000D M DODO00O00 000 DDiomom N0 MoOT 00 00 0n MO000Mmom 0 m 0 MO0000 00MOON M OMOnmO 000N ONO000mOm 00000 00 MOO00 00000 0mMO0 - Promo & Activation; Bronze x 1 / Creative Effectiveness Lion x 1
0 00O O0m O0ON ONO MMM OO0 00 000 M0N0 000000000000 0000000 00000000 0 00000
00 000D 00n00m00m 000 mnmom MO00MINOMONO0mMaO 0 0NMO0MOOO0000nomao o Social experiments have become more popular in advertising over the last half
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anatomy are considered taboo. Always worked with Mexican women Always used its market-leading position to help instil higher self-esteem in surrounded by feet, fish and body odour who could detect only the fresh scent
00MO0OMOmMOmMo0 M oMImMUdDoomiimImoofOnodnodmoo 0mo 0m 0mo future generations of women. The film asked young women, men and boys of just-sprayed Febreze odour eliminator. It’s a tough category to communicate
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0 0MOID0OD00mINomotoioo Moo DM ooimMooiMOnooonoom 0mom omo The difference was astonishing. The first group’s interpretation of ‘like a girl’ showed how to do it with flair and humour. Having pushed up sales, the
y U00MOODIDMODDII@DOIM I iWiimiDIDoMmiMoooomn tiihoimoon 0o ooo comprised flailing limbs and pathetic facial expressions, while the young girls aoooiiidn OODIMUMUMDMmoun 0MiMmooimo 00Mm 0MIMIoOUan mognog
Pro Cter & G am b I e S d ecad e would no longer suffer in silence. This won the Health & Wellness Lions Grand behaved with integrity and conviction. Always wasn’t the first brand to embrace Effectiveness.
. Prix and demonstrates how to work with communities on creative problem- brand feminism, but Like A Girl firmly staked its proudly feminist flag in the | MMmOmo0
Of Creat|v|ty has seen them O0mmoo 0MO00OD0MDOMED DO0MO00MDINNmD Mmoo
gather a pride of 7 Grands
Prix, 1 Grand Prix for Good, 3
Creative Effectiveness Lions, 2
Titanium, 49 Gold, 4 Glass, 77
Silver and 100 Bronze Lions.
They have done it with humour
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Unmarried ‘Sheng Nu’ women are regarded as ‘leftover’ women in China and
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Shanghai marriage market was taken over by statements written by the women
where they defended their independence, while a film followed four individual
stories. It generated 25 million views all over the world, helping SK-II to show its
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IT’S A TIDE AD

“TIDE HIJACKED THE ENTIRE SUPER BOWL "™
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Having spent many Super Bowls being all about stain removal, Tide did
something completely different for the 2018 game: it associated its brand with
dMo0MmmDnDoommomoimoDooiiioimol dhMiMDoftDTomibomootmoo

up in 15-second spoofs of other styles of Super Bowl advertising where all

the characters had one thing in common: spotless outfits. Tide dominated

the conversation around the Super Bowl and converted this into sales in an
incredibly commodified sector where visibility is key. This proves how a creative
000MiIDDOImMmOooooMmmoomimoo DmMooM oMM dmnomoodmomodnm 0o 0momo
idea can drive effectiveness.

STUBBLE

Why is laundry only a mother’s job?
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Glass: The Lion for Change; Glass Lion x 1 / Creative Effectiveness; Gold x
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be washed by either a man or a woman, ensured nationwide reach. Men in
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levels of engagement led to a 60% sales increase for Ariel. And the ultimate
endorsement? Facebook’s Chief Operating Officer Sheryl Sandberg name-
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1 ALMAPBBDO Sao Paulo Brazil
2 WIEDEN+KENNEDY Portland USA
3 BBDO NEW YORK New York USA
4 DROGA5 New York USA
5 adam&eveDDB London United Kingdom
6 OGILVY BRASIL Sao Paulo Brazil
7 McCANN NEW YORK New York USA
8 AMVBBDO London United Kingdom
9 GREY NEW YORK New York USA
10 COLENSO BBDO Auckland New Zealand
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1 WIEDEN+KENNEDY Portland USA 1 adam&eveDDB London United Kingdom
2 McCANN NEW YORK New York USA 2 AMVBBDO London United Kingdom
3 DROGA5 New York USA 3 BBDO NEW YORK New York USA
4 AMVBBDO London United Kingdom 4 McCANN NEW YORK New York USA
5 FCB NEW YORK New York USA 5 TBWA\MEDIA ARTS LAB Los Angeles  USA
6 TBWA\CHIAT\DAY New York USA 6 OGILVY Chicago USA
7 DAVID Miami USA 7 HOST/HAVAS Sydney Australia
8 FCB INFERNO London United Kingdom 8 AFRICA Sao Paulo Brazil
9 LOLA MULLENLOWE Madrid Spain 9 SAATCHI & SAATCHI New York USA
10 SCHOLZ & FRIENDS Berlin Germany 10 VMLY&R NEE Y&R Kansas City USA
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1 adam&eveDDB London United Kingdom 1 OGILVY BRASIL Sao Paulo Brazil
2 DENTSU INC. Tokyo Japan 2 McCANN MELBOURNE Melbourne Australia
3 ALMAPBBDO Sao Paulo Brazil 3 ALMAPBBDO Sao Paulo Brazil
LEO BURNETT TAILOR ~ . VMLY&R DUBAI NEE Y&R . United Arab
4 MADE Séo Paulo Brazil 4 DUBAI Dubai Emirates
5 OGILVY BRASIL Sao Paulo Brazil 5 BBDO GERMANY Dusseldorf Germany
6 FORSMAN & BODENFORS  Gothenburg  Sweden 6 OGILVY FRANCE Paris France
7 WIEDEN+KENNEDY Portland USA 7 OGILVY London United Kingdom
8 GREY NEW YORK New York USA 8 BBDO NEW YORK New York USA
9 DROGA5 New York USA 9 WIEDEN+KENNEDY Portland USA
10 VMLY&R NEE Y&R Sao Paulo Brazil 10 PEREIRA & O'DELL San Francisco USA
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1 WIEDEN+KENNEDY Portland USA
2 DROGAS New York USA

FORSMAN & BODENFORS
3 Gothenbur Sweden

(YEARS 2010-2016) 9
4 JUNG VON MATT Hamburg Germany
5 SERVICEPLAN Munich Germany
6 WIEDEN+KENNEDY London United Kingdom
7 GRABARZ & PARTNER Hamburg Germany
8 MOTHER London United Kingdom
9 WIEDEN+KENNEDY Amsterdam The Netherlands

KOLLE REBBE
10 Hambur German

(YEARS 2010-2018) 9 y
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1 WIEDEN+KENNEDY Portland USA 1 JUNG VON MATT Hamburg Germany
2 DROGA5 New York USA 2 DROGA5 New York USA
3 JOHNXHANNES NEW YORK New York USA 3 WIEDEN+KENNEDY London United Kingdom
4 RBK COMMUNICATION Stockholm Sweden 4 WIEDEN+KENNEDY Portland USA
5 DROGA5 London United Kingdom 5 MOTHER London United Kingdom
6 WIEDEN+KENNEDY Sao Paulo Brazil 6 JOHNXHANNES NEW YORK New York USA
7 MOTHER NEW YORK New York USA 7 N=5 Amsterdam The Netherlands
8 TECH AND SOUL Sao Paulo Brazil 8 GRABARZ & PARTNER Hamburg Germany
9 MOTHER London United Kingdom 9 SERVICEPLAN Munich Germany
10 \1/800l\ll-|'I\EAAABI_'I_I'_BEATS + JUNG Warsaw Poland 10 RPA Los Angeles USA
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1 FORSMAN & BODENFORS  Gothenburg Sweden 1 WIEDEN+KENNEDY Portland USA
2 LEMZ Amsterdam The Netherlands 2 SERVICEPLAN Munich Germany
3 WIEDEN+KENNEDY Portland USA 3 WIEDEN+KENNEDY New York USA
4 ESEQE¥E ARTISTS Los Angeles  USA 4 VOSKHOD Yekaterinburg Russia

5 LODUCCA Séo Paulo Brazil

S DROGAS New York  USA 6 AKESTAM HOLST Stockholm  Sweden
6 SID LEE | Paris | France 7 DROGAS New York USA
7 PEREIRA & O'DELL San Francisco US.A | 8 KOLLE REBBE Hamburg Germany
8 WIEDEN+KENNEDY London United Kingdom 9 MORTIERBRIGADE Brussels Belgium
9 KOLLE REBBE Hamburg Germany 10 AFRICA S3o Paulo Brazil
10 SS+K New York USA
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1 MJZ USA
2 SMUGGLER USA
3 O POSITIVE FILMS USA
4 BISCUIT FILMWORKS USA
5 BLINK PRODUCTIONS United Kingdom
6 STINK United Kingdom
7 PARK PICTURES USA
8 HUNGRY MAN USA
9 RATTLING STICK United Kingdom
10 OUTSIDER United Kingdom
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1 PARK PICTURES USA 1 MJZ
2 HUNGRY MAN USA 2 REVOLVER/WILL O'ROURKE
3 SOMESUCH United Kingdom 3 THE CORNER SHOP
4 BUCK USA 4 BLUR FILMS
5 BISCUIT FILMWORKS USA 5 THE MILL
6 SMUGGLER USA 6 HUB HO HIN BANGKOK
7 SOMESUCH USA 7 THE PLANE
8= HWY 61 FILMS USA 8 BBDO STUDIOS
= SAVILLE USA 9 OUTSIDER
10 EPOCH FILMS USA 10 BLINK PRODUCTIONS
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3 OUTSIDER United Kingdom 3 O POSITIVE FILMS
4 MJZ United Kingdom 4 BLINK PRODUCTIONS
5 BLINK PRODUCTIONS United Kingdom 5 RATTLING STICK
6 FOLKE STOCKHOLM Sweden 6 ACADEMY FILMS
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ooooomo

USA

Australia

USA

Spain

USA

Thailand

France

USA

United Kingdom
United Kingdom

000oomo

USA

USA

USA

United Kingdom
United Kingdom
United Kingdom
USA

United Kingdom
Belgium

United Kingdom

ooa

© o NO G A~ WODN=O

ooa

O0mMO00Omom 00 oooo
MJZ

SMUGGLER

THE MILL

TOHOKUSHINSHA FILM
CORPORATION

ICONOCLAST

BLINK PRODUCTIONS
STINK

CAVIAR

LIME STUDIOS

O POSITIVE FILMS

0mMO00Omom 00 oooo
MJZ

RATTLING STICK
BISCUIT FILMWORKS
CAVIAR

SMUGGLER
PARANOIDBR

PRIMO

O POSITIVE FILMS
ANONYMOUS CONTENT
SOIXANTE QUINZE

oooooma
USA

USA
USA

Japan

USA
United Kingdom
United Kingdom
USA
USA
USA

goooomao
USA
United Kingdom
USA

USA

USA
Brazil
Argentina
USA

USA
France

ooa

© 00 NO G~ ODN=O

ooa

© 0O NO G A~ ODN=O

0MOo00Omom 00 o000

TOOL
EPOCH FILMS
STINK
VRSE.WORKS

O POSITIVE FILMS

LANDIA

UNIVERSAL PRODUCTION PARTNERS
GUILTY CONTENT
ANONYMOUS CONTENT

OUTSIDER

0MOo00Omom 00 oooo

SMUGGLER

O POSITIVE FILMS

MJZ

STINK

PRIMO
HUNGRY MAN
INDEPENDENT
SMUGGLER

RABBIT CONTENT

SONNY

Ooooomao

USA

USA

United Kingdom
USA

USA

Argentina
Czech Republic
Australia

USA

United Kingdom

Ooooomao

USA

USA

USA

United Kingdom
Argentina

USA

United Kingdom
United Kingdom
USA

United Kingdom

ooo

© 0O NO G WODND==O

ooo

© ONO G A WODN==O

0MO00Omom 00 o0oo
SMUGGLER

BLINK PRODUCTIONS
SOMESUCH

PARK PICTURES
BISCUIT FILMWORKS
CAVIAR

AOI PRO.

ROGUE

MJZ

MJZ

0MOo0ooOmom 00 o000
MJZ

HUNGRY MAN
SMUGGLER

BISCUIT FILMWORKS
RSA FILMS

O POSITIVE FILMS
KNUCKLEHEAD
STATION FILM
ARGENTINECINE
BLINK PRODUCTIONS

0o00ommo

USA

United Kingdom
United Kingdom
USA

USA

USA

Japan

United Kingdom
United Kingdom
USA

0000mmo

USA

USA

USA

USA

United Kingdom
USA

United Kingdom
USA

Argentina
United Kingdom



0000 oOooooo 0am 0oo000ma
1 DENTSU INC. Tokyo Japan
2 HAKUHODO INC. Tokyo Japan
3 OGILVY Bangkok Thailand
4 OGILVY Mumbai India
5 DDB Singapore Singapore
6 McCANN Mumbai India
7 OGILVY Singapore Singapore
8  CHEIL WORLDWIDE Seoul South Korea
9 TBWA\HAKUHODO INC. Tokyo Japan
10 MULLENLOWE SINGAPORE Singapore Singapore
gooo OO0Ooooo oooao Ooo0oomo Oooo OOooooo oooa 0o00ommo
1 McCANN HEALTH Shanghai China 1 DENTSU INC. Tokyo Japan
2 DENTSU INC. Tokyo Japan 2 OoGILVY Hong Kong Hong Kong SAR
3 TBWA\HAKUHODO INC. Tokyo Japan 3 OGILVY Mumbai India
4 BBDO PAKISTAN Lahore Pakistan 4 OGILVY Bangkok Thailand
5 CHEIL WORLDWIDE Hong Kong Hong Kong SAR 5 TBWA\INDIA Mumbai India
6 DENTSU WEBCHUTNEY Bangalore India 6 GREYNJ UNITED Bangkok Thailand
7 GREY BANGLADESH Dhaka Bangladesh 7 FCB INDIA Mumbai India
8 FCBULKA Delhi India WUNDERMAN THOMPSON _
9 OGILVY Hong Kong Hong Kong SAR 8 'FI')SIC’)\II\-/II—ESFSI\JOM J. WALTER Bangkok Thailand
10 HO COMMUNICATION Shanghai China 9 HAKUHODO INC. Tokyo Japan
10 JAYMESYFU Manila The Philippines

gooo 0oooo0 oooao 000oomo oooo 000000 oooao 0000mmo
1 DENTSU INC. Tokyo Japan 1 DENTSU INC. Tokyo Japan
2 HAKUHODO INC. Tokyo Japan 2 OGILVY Gurgaon India
3 VMLY&R NEE Y&R Beijing China 3 CHEIL WORLDWIDE Seoul South Korea
4 OGILVY Mumbai India 4 TAPROOT DENTSU Mumbai India
5 McCANN Mumbai India 5 HAKUHODO INC. Tokyo Japan
6 BBDO SINGAPORE Singapore Singapore 6 DDB Singapore Singapore
7 MULLENLOWE Shanghai China 7 OGILVY MALAYSIA Kuala Lumpur Malaysia
8 MULLENLOWE Mumbai India 8 OGILVY Bangkok Thailand

WUNDERMAN THOMPSON _ 9 TBWA\HAKUHODO INC. Tokyo Japan
9 O MPa M - WALTER — Bangalore India 10 MULLENLOWE SINGAPORE Singapore  Singapore
10 OGILVY Singapore Singapore
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OGILVY MALAYSIA
VMLY&R NEE Y&R

BBDO INDIA

DDB GROUP HONG KONG
HAKUHODO INC.

ooo o
Tokyo
Bangkok
Tokyo

Mumbai

Shanghai
Bangkok

Mumbai
Mumbai
Tokyo
Bangkok

ooo o
Tokyo
Singapore
Mumbai
Seoul

Shanghai

Kuala Lumpur

Bangkok
Mumbai
Hong Kong
Tokyo

afulululmniful
Japan
Thailand
Japan

India

China
Thailand

India

© O NO OO ~OODN-=O

India
Japan 10
Thailand

0o0oomo
Japan
Singapore
India

South Korea

China

Malaysia
Thailand
India
Hong Kong SAR 10
Japan
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ooo

ooo

0ooooo
VMLY&R NEE Y&R
DENTSU INC.
GREY GROUP
McCANN

BBDO PROXIMITY
THAILAND

CHEIL WORLDWIDE
HAKUHODO INC.

BBDO INDIA

DDB

MULLENLOWE SINGAPORE

000000
DENTSU INC.

LEO BURNETT

DDB

OGILVY

MUDRA DDB GROUP

CREATIVE JUICE\BANGKOK

OGILVY

LEO BURNETT
HAKUHODO INC.
OGILVY

oooo
Shanghai
Tokyo
Singapore
Mumbai

Bangkok

Seoul
Tokyo
Mumbai
Singapore
Singapore

ooo o
Tokyo
Hong Kong
Singapore
Bangkok
Mumbai
Bangkok
Shanghai
Mumbai
Tokyo
Mumbai

Oooooomo
China

Japan
Singapore
India

Thailand

South Korea
Japan

India
Singapore
Singapore

0oooomo
Japan
Hong Kong SAR
Singapore
Thailand
India
Thailand
China
India
Japan
India



0000 000000 0 0m oooooma
1 adamé&eveDDB London United Kingdom
2 AMVBBDO London United Kingdom
3 OGILVY Paris France
4 TRIBAL NEE DDB & CO. Istanbul Turkey
5 JUNG VON MATT Hamburg Germany
6 BETC Paris France
7 FORSMAN & BODENFORS Gothenberg Sweden
8 MARCEL Paris France
9 LOLA MULLENLOWE Madrid Spain
10 BBH London United Kingdom
gooo oooooo oooao Ooo0oomo Oooo OOooooo oooa 0o00ommo
1 AMVBBDO London United Kingdom 1 adam&eveDDB London United Kingdom
2 FCB INFERNO London United Kingdom 2 AMVBBDO London United Kingdom
3 LOLA MULLENLOWE Madrid Spain 3 JUNG VON MATT Hamburg Germany
4 SCHOLZ & FRIENDS Berlin Germany 4 LOLA MULLENLOWE Madrid Spain
5 adamé&eveDDB London United Kingdom 5 McCANN LONDON London United Kingdom
6 TBWA\PARIS Paris France 6 WIEDEN+KENNEDY London United Kingdom
7 McCANN Tel Aviv Israel 7 MARCEL Paris France
8 DDB PARIS Paris France 8 BETC Paris France
9 McCANN P{ARIS Paris France 9 :?\IQI:E?H'%(C))%I’\A/ICE:CENTURE Dublin Ireland
10 VMLY&R NEE Y&R Warsaw Poland .
10 AKESTAM HOLST Stockholm Sweden
o000  o00ooo Ooon Ooooomo o000 000000 ooono ooooomo
1 adam&eveDDB London United Kingdom 1 OGILVY Paris France
2 FORSMAN & BODENFORS  Gothenberg  Sweden 2 OGILVY London United Kingdom
3 LEMZ Amsterdam The Netherlands 3 DUVAL GUILLAUME MODEM Antwerp Belgium
4 LOLA MULLENLOWE Madrid Spain 4 BBDO Dusseldorf Germany
5 OGILVYONE LONDON London United Kingdom 5 DDB PARIS Paris France
6 LEO BURNETT FRANCE Paris France 6 SERVICEPLAN Munich Germany
7 LES GAULOIS Paris France 7 BBH London United Kingdom
8 AMVBBDO London United Kingdom 8 adam&eveDDB London United Kingdom
9 TBWA\LONDON London United Kingdom 9 CLM BBDO Paris France
10 SID LEE Paris France 10 PUBLICIS ITALY Milan Italy

ooa
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ooa
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000000
BETC
adam&eveDDB
VMLY&R NEE Y&R
DDB PARIS

&CO

SAATCHI & SAATCHI
PUBLICIS ITALY
TBWA\PARIS

WUNDERMAN THOMPSON
POINTS FROM J. WALTER
THOMPSON

4CREATIVE

0ooooo
JUNG VON MATT

DUVAL GUILLAUME MODEM

BBH

SERVICEPLAN
AMVBBDO

SAATCHI & SAATCHI
MARCEL

OGILVY GERMANY

BAUMANN BER RIVNAY
SAATCHI & SAAT

KOLLE REBBE

oooo
Paris
London
Madrid
Paris

Copenhagen

London
Milan
Paris

London

London

Oooo o
Hamburg
Antwerp
London
Munich
London
Milan
Paris
Frankfurt

Ramat Gan

Hamburg

ooooomo
France

United Kingdom
Spain

France
Denmark

United Kingdom
ltaly

France

United Kingdom

United Kingdom

0ooooma
Germany
Belgium

United Kingdom
Germany

United Kingdom
Italy

France
Germany

Israel

Germany

oooa

F
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ooa

oooooo

INGO

adamé&eveDDB

FORSMAN & BODENFORS

WUNDERMAN THOMPSON
POINTS FROM J. WALTER
THOMPSON

AMVBBDO

GREY

OGILVY

JUNG VON MATT
VMLY&R NEE Y&R
McCANN LONDON

oooooo

JUNG VON MATT
LEO BURNETT
McCANN

THJINK NEE
KEMPERTRAUTMANN

FORSMAN & BODENFORS
DDB PARIS
WIEDEN+KENNEDY

DDB

OGILVY GERMANY
SERVICEPLAN

oooo
Stockholm
London
Gothenberg

Amsterdam

London
London
London
Hamburg
Madrid
London

ooo o
Hamburg
Madrid
Bucharest

Hamburg

Gothenberg
Paris
Amsterdam
Stockholm
Frankfurt
Munich

OooooOmo
Sweden

United Kingdom
Sweden

The Netherlands

United Kingdom
United Kingdom
United Kingdom
Germany

Spain

United Kingdom

0o0oomo
Germany
Spain

Romania

Germany

Sweden

France

The Netherlands
Sweden
Germany
Germany

ooo
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oooooo
adam&eveDDB
GREY

OGILVY

DDB SPAIN

MARCEL

OGILVY

FCB INFERNO
FORSMAN & BODENFORS
GREY GERMANY
LOLA MULLENLOWE

000000
JUNG VON MATT

AMVBBDO
BETC

WUNDERMAN THOMPSON
POINTS FROM J. WALTER
THOMPSON

BBH
DDB

TRIBAL NEE DDB&CO
VMLY&R NEE Y&R
DDB

BBDO

oooo
London
London
Paris
Madrid
Paris
London
London
Gothenberg
Dusseldorf
Madrid

ooo o
Hamburg
London
Paris

Milan

London
London
Istanbul
London
Stockholm
Dusseldorf

ufu]ululuniful
United Kingdom
United Kingdom
France

Spain

France

United Kingdom
United Kingdom
Sweden
Germany

Spain

0oooomo
Germany

United Kingdom
France

Italy

United Kingdom
United Kingdom
Turkey

United Kingdom
Sweden
Germany



0ooo oooood 0 mm oooooma
1 ALMAPBBDO Sao Paulo Brazil
2 OGILVY BRASIL Sao Paulo Brazil
3 VMLY&R NEE Y&R Sao Paulo Brazil
4 DEL CAMPO SAATCHI & SAATCHI Buenos Aires Argentina
5 DM9ODDB Sao Paulo Brazil
6 VMLY&R NEE Y&R Santiago Chile
7 AFRICA Sao Paulo Brazil
8 GREY BRAZIL Sao Paulo Brazil
9 WUNDERMAN THOMPSON POINTS FROM S3o Paulo Brazil
J. WALTER THOMPSON
10 MARURI GREY Guayaquil Ecuador
Ooooo oooooo Ooono ooooomo oooo oooooo Ooono Ooooomo
1 AKQA Sao Paulo Brazil 1 AFRICA Sao Paulo Brazil
2 GREY BRAZIL Sao Paulo Brazil 2 MULLENLOWE SSP3 Bogota Colombia
3 AFRICA Sao Paulo Brazil 3 GREY BRAZIL Sao Paulo Brazil
4 DAVID SAO PAULO Sao Paulo Brazil 4 ALMAPBBDO Sao Paulo Brazil
5 VMLY&R NEE Y&R Sao Paulo Brazil 5 VMLY&R NEE Y&R Sao Paulo Brazil
6 WIEDEN+KENNEDY Sao Paulo Brazil 6 OGILVY BRASIL Sao Paulo Brazil
7 ALMAPBBDO Sao Paulo Brazil 7 VMLY&R NEE Y&R Santiago Chile
8 FAHRENHEIT DDB Lima Peru 8 DAVID SAO PAULO Sao Paulo Brazil
WUNDERMAN THOMPSON B _ 9 MARURI GREY Guayaquil Ecuador
9 ?Sg\IJSSFgSM J. WALTER  Sdo Paulo Brazil 10 DAVID Buenos Aires  Argentina
10 OGILVY BRASIL Sao Paulo Brazil
0ooo OOooooo oooao oooommo 0000 Oooooo oooo oooommo
1 ALMAPBBDO Sao Paulo Brazil 1 OGILVY BRASIL Sao Paulo Brazil
2 k/llfﬁ(\)DEURNETT TAILOR Sao Paulo Brazil 2 ALMAPBBI?O Sao Paulo Brazil
- : 3 VMLY&R NEE Y&R Sao Paulo Brazil
3 OGILVY BR,ASIL Srilo Paulo Braz!l 4 DM9DDB S0 Paulo Brazil
4 VMLY&R NEE Y&R Sao Paulo Brazil 5 LEO BURNETT TAILOR Sa0 Paulo Brail
5 [S)Ek_l%AHI\fIPO SAATCHI & Buenos Aires  Argentina MADE :
- : 6 VMLY&R NEE Y&R Santiago Chile
6 FCB BRASIL Sao Paulo Brazil 7 OGILVY ARGENTINA Buenos Aires  Argentina
7 OGILVY ARGENTINA Bijenos Aires Arge.ntma 8 VMLY&R NEE Y&R Lima Peru
8 LODUCCA Sao Paulo  Brazil 9 LODUCCA SaoPaulo  Brazil
9 DM9DDB Sao Paulo Brazil 10 MAYO ECB Lima PerL
10 DDB MEXICO Mexico City Mexico
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ooooon
ALMAPBBDO
OGILVY BRASIL
GREY COLOMBIA
CIRCUS GREY PERU
VMLY&R NEE Y&R
GREY BRAZIL
AFRICA

WUNDERMAN THOMPSON
POINTS FROM J. WALTER
THOMPSON

DM9ODDB

WUNDERMAN THOMPSON
POINTS FROM J. WALTER
THOMPSON

0ooooo

OGILVY BRASIL
VMLY&R NEE Y&R
DM9DDB
ALMAPBBDO
MULLENLOWE-SSP3

WUNDERMAN THOMPSON
POINTS FROM J. WALTER
THOMPSON

FCB

WUNDERMAN THOMPSON
POINTS FROM J. WALTER
THOMPSON

WUNDERMAN THOMPSON
POINTS FROM J. WALTER
THOMPSON

DEL CAMPO SAATCHI &
SAATCHI

oooo

Sao Paulo
Sao Paulo
Bogota
Lima

Sao Paulo
Sao Paulo
Sao Paulo

S&o Paulo
Sao Paulo

Bogota

oooo

Sao Paulo
Sao Paulo
Sao Paulo
Sao Paulo
Bogota

Mexico City
Buenos Aires

San Juan

Buenos Aires

Buenos Aires

0ooooma
Brazil
Brazil
Colombia
Peru
Brazil
Brazil
Brazil

Brazil
Brazil

Colombia

alululuunifu]
Brazil
Brazil
Brazil
Brazil
Colombia

Mexico
Argentina

Puerto Rico

Argentina

Argentina

oooo
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oooooo
ALMAPBBDO

DAVID

VMLY&R NEE Y&R

WUNDERMAN THOMPSON
POINTS FROM J. WALTER
THOMPSON

DEL CAMPO SAATCHI &
SAATCHI

AFRICA
GREY MEXICO
DMODDB

WUNDERMAN THOMPSON
POINTS FROM J. WALTER
THOMPSON

GREY BRAZIL

oooooa
ALMAPBBDO
OGILVY BRASIL

DEL CAMPO SAATCHI & SAATCHI

OGILVY ARGENTINA

WUNDERMAN THOMPSON
POINTS FROM J. WALTER
THOMPSON

LODUCCA
Z+

WUNDERMAN THOMPSON
POINTS FROM J. WALTER
THOMPSON

VMLY&R NEE Y&R
OGILVY MEXICO

oooao
Sao Paulo

Buenos Aires

Sao Paulo
Sdo Paulo

Buenos Aires

Sdo Paulo
Mexico City
S3o Paulo

Buenos Aires

Sao Paulo

oooo

Sao Paulo
Sao Paulo
Buenos Aires
Buenos Aires

Sdo Paulo

S3o Paulo
S3o Paulo

Buenos Aires

Sao Paulo
Mexico City

ooooomo
Brazil

Argentina

Brazil
Brazil

Argentina

Brazil
Mexico
Brazil

Argentina

Brazil

Ooooomo
Brazil

Brazil
Argentina
Argentina

Brazil

Brazil
Brazil

Argentina

Brazil
Mexico

0ooo
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oooooo
OGILVY BRASIL

ALMAPBBDO
AFRICA

MARURI GREY
VMLY&R NEE Y&R

F/NAZCA SAATCHI &
SAATCHI

FCB BRASIL

LEO BURNETT ARGENTINA
GREY MEXICO

VMLY&R NEE Y&R

0ooooo
ALMAPBBDO

DEL CAMPO SAATCHI &
SAATCHI

LEW'LARA\TBWA
OGILVY BRASIL
DM9DDB

F/NAZCA SAATCHI &
SAATCHI

WUNDERMAN THOMPSON
POINTS FROM J. WALTER
THOMPSON

VMLY&R NEE Y&R
TALENT
VMLY&R NEE DHALET Y&R

oooo

Sao Paulo
Sao Paulo
Sao Paulo
Guayaquil
Santiago

S3o Paulo

Sao Paulo
Buenos Aires
Mexico City
Sao Paulo

oooag
Sao Paulo

Buenos Aires

Sao Paulo
Sao Paulo
Sao Paulo

Sao Paulo

Mexico City

Santiago
Sao Paulo
Buenos Aires

Oo0oOmo
Brazil
Brazil
Brazil
Ecuador
Chile

Brazil

Brazil
Argentina
Mexico
Brazil

ooooomo
Brazil

Argentina

Brazil
Brazil
Brazil

Brazil

Mexico

Chile
Brazil
Argentina



0oo0 oooooo 0 mm ooooomao
1 VMLY&R DUBAI NEE Y&R DUBAI Dubai United Arab Emirates
2 TBWA\HUNT\LASCARIS Johannesburg South Africa
3 OGILVY Johannesburg South Africa
4 OGILVY Cape Town South Africa
5 MEMAC OGILVY Dubai United Arab Emirates
6 IMPACT BBDO Dubai United Arab Emirates
7 NET#WORK BBDO Johannesburg South Africa
8 TBWA\RAAD Dubai United Arab Emirates
9 LEO BURNETT Beirut Lebanon
10 VMLY&R NEE Y&R Cape Town South Africa
0000 000000 ooo o 00oommo 0000 000000 ooo o 00000mo
1 TBWA\HUNT\LASCARIS Johannesburg South Africa 1 TBWA\RAAD Dubai United Arab Emirates
2 OGILVY Johannesburg South Africa 2 OGILVY Cape Town  South Africa
3  KING JAMES CapeTown  South Africa 3  TBWAHUNT\LASCARIS  Johannesburg South Africa
WUNDERMAN THOMPSON 4 VMLY&R NEE Y&R Dubai United Arab Emirates
4 POINTS FROM J. WALTER  Beirut Lebanon
THOMPSON WUNDERMAN THOMPSON "
orocco
WUNDERMAN THOMPSON - ' 5 _I;_’Sg\l'\'/ll'gSFoR'\?M J. WALTER Casablanca
5 POINTS FROM J. WALTER  Dubai United Arab Emirates .
THOMPSON 6 KING JAMES Cape Town  South Africa
6  VMLY&R NEE Y&R Johannesburg South Africa 7  DDB SOUTH AFRICA Johannesburg South Africa
7 TBWA\RAAD Dubai United Arab Emirates 8 OGILVY Johannesburg South Africa
8  VMLY&R NEE Y&R Dubai United Arab Emirates 9  JOE PUBLIC UNITED Johannesburg South Africa
9 INTERESTING TIMES Beirut Lebanon 10 1886 Johannesburg South Africa
10  NET#WORK BBDO Johannesburg South Africa
0000 000000 ooo o 0ooommo 0000 000000 ooo o 0oooomo
1 OGILVY Johannesburg South Africa 1 VMLY&R NEE Y&R Dubai United Arab Emirates
2 MEMAC OGILVY Dubai United Arab Emirates 2 TBWA\HUNT\LASCARIS Johannesburg South Africa
3 IMPACT BBDO Dubai United Arab Emirates 3 OGILVY Cape Town  South Africa
4 TBWA\HUNT\LASCARIS Johannesburg South Africa 4 NET#WORK BBDO Johannesburg South Africa
5 FCB AFRICA Johannesburg South Africa 5 MEMAC OGILVY Tunis Tunisia
6 VMLY&R NEE Y&R Dubai United Arab Emirates 6 OGILVYACTION Tunis Tunisia
7 OGILVY Cape Town  South Africa WUNDERMAN THOMPSON . Eavot
8  MB&C SAATCHI ABEL Cape Town ~ South Africa T O o J- WALTER - Gairo P
9  LEOBURNETT Dubai Snf:ej ﬁraE Emfra:es 8  VMLY&R NEE Y&R CapeTown  South Africa
10 FP7 McCANN Dubai nited Arab Emirates 9  HELLOFCB+ CapeTown  South Africa
10 DDB Dubai United Arab Emirates

oooa
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0ooooo
VMLY&R NEE Y&R
IMPACT BBDO
MEMAC OGILVY
VMLY&R NEE Y&R
VMLY&R NEE VML
OGILVY

FP7 McCANN

THE CLASSIC
PARTNERSHIP

HELLOFCB+
LEO BURNETT

0ooooo
OGILVY

VMLY&R NEE Y&R
NET#WORK BBDO

TBWA\HUNT\LASCARIS

DDB SOUTH AFRICA
MEMAC OGILVY
TBWA\RAAD

LEO BURNETT
VMLY&R NEE Y&R

METROPOLITANREPUBLIC

oooo

Cape Town
Dubai

Dubai

Dubai

Cape Town
Johannesburg
Cairo

Dubai

Cape Town
Beirut

Ooo o

Cape Town
Dubai
Johannesburg
Johannesburg
Johannesburg
Tunis

Dubai

Beirut
Johannesburg
Johannesburg

oo0ooomo
South Africa

United Arab Emirates
United Arab Emirates
United Arab Emirates
South Africa
South Africa

Egypt
United Arab Emirates

South Africa
Lebanon

ooooomo

South Africa

United Arab Emirates
South Africa

South Africa

South Africa

Tunisia

United Arab Emirates
Lebanon

South Africa

South Africa

0000 oooooo

OGILVY

OO~ ODN =

LEO BURNETT

WUNDERMAN THOMP-SON
POINTS FROM J. WALTER

N

THOMPSON
TBWA\RAAD

9 IMPACT BBDO
10 OGILVY

(oo}

000 o00oooo

OGILVY
FOXP2

OGILVY
GREY AFRICA

© 00 NO G~ ODN=O

10 FP7 McCANN

MEMAC OGILVY
TBWA\HUNT\LASCARIS

VMLY&R NEE VML
VMLY&R NEE Y&R

VMLY&R NEE Y&R
NET#WORK BBDO
TBWA\HUNT\LASCARIS

MEMAC OGILVY

LEO BURNETT

oooo

Dubai
Johannesburg
Johannesburg
Cape Town
Dubai

Beirut

Beirut

Dubai
Dubai
Cape Town

ooono
Dubai

Johannesburg
Johannesburg
Johannesburg

Cape Town
Dubai

Cape Town
Johannesburg
Dubai
Manama

OOo0oOmo
United Arab Emirates

South Africa

South Africa

South Africa

United Arab Emirates
Lebanon

Lebanon

United Arab Emirates
United Arab Emirates
South Africa

00000mO

United Arab Emirates

South Africa
South Africa
South Africa

South Africa

United Arab Emirates
South Africa

South Africa

United Arab Emirates
Bahrain

oooo
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oooooa
GEOMETRY GLOBAL
LEO BURNETT

MEMAC OGILVY
TBWA\HUNT\LASCARIS
3SG-BBDO,

VMLY&R NEE Y&R

LEO BURNETT

IMPACT & ECHO BBDO
IMPACT BBDO

FP7 McCANN

00oooo
TBWA\HUNT\LASCARIS

VMLY&R NEE Y&R
OGILVY

OGILVY

FOXP2

FCB AFRICA
ELEPHANT
VMLY&R NEE Y&R
LEO BURNETT
TBWA\RAAD

ooo o
Dubai
Beirut
Dubai
Johannesburg
Tunis

Cape Town
Dubai
Kuwait City
Dubai
Dubai

ooo o
Johannesburg

Dubai
Johannesburg
Cape Town
Cape Town
Johannesburg
Cairo
Johannesburg
Cairo

Dubai

OOo0oOmo
United Arab Emirates

Lebanon

United Arab Emirates
South Africa

Tunisia

South Africa

United Arab Emirates
Kuwait

United Arab Emirates
United Arab Emirates

oo0ooomo
South Africa

United Arab Emirates
South Africa

South Africa

South Africa

South Africa

Egypt

South Africa

Egypt

United Arab Emirates



goo0 o0ooooo 0om ooooomao
1 WIEDEN+KENNEDY Portland USA
2 BBDO NEW YORK New York USA
3 DROGA5 New York USA
4 McCANN NEW YORK New York USA
5 GREY NEW YORK New York USA
6 DAVID Miami USA
7 R/GA New York USA
8 LEO BURNETT CHICAGO Chicago USA
9 BBH NEW YORK New York USA
10 OGILVY New York USA
OOo0 000000 oooo 0o00mno OOooo0 000000 ooon Ooo0mno
1 WIEDEN+KENNEDY Portland USA 1 BBDO NEW YORK New York USA
2 McCANN NEW YORK New York USA 2 McCANN NEW YORK New York USA
3 DROGAS5 New York USA 3 TBWA\MEDIA ARTS LAB Los Angeles  USA
4 FCB NEW YORK New York USA 4 OGILVY Chicago USA
5 TBWA\CHIAT\DAY New York USA 5 SAATCHI & SAATCHI New York USA
6 DAVID Miami USA 6 VMLY&R NEE VML Kansas City ~ USA
7 FCB CHICAGO Chicago USA 7 DROGA5 New York USA
AREA 23, AN FCB HEALTH 8 WIEDEN+KENNEDY Portland USA
8 ! New York USA
NETWORK COMPANY | 9 DAVID Miam USA
9 VMLY&R NEE VML Kansas City ~ USA 10 FOB/SIX Toronto Canada
10 TBWA\MEDIA ARTS LAB Los Angeles  USA
0000 000000 oooo 0oO0ooo 0000 000000 oooo n{u]u[a[s11]]
1 WIEDEN+KENNEDY Portland USA 1 WIEDEN+KENNEDY Portland USA
2 GREY NEW YORK New York USA 2 BBDO NEW YORK New York USA
3 DROGA5 New York USA 3 PEREIRA & O'DELL San Francisco USA
4 BBDO NEW YORK New York USA 4 DDB NEW YORK New York USA
5 PEREIRA & O'DELL San Francisco USA 5 GREY NEW YORK New York USA
6 ESEQ'S¥E ARTISTS Los Angeles  USA 6 OGILVY New York USA
7 LEO BURNETT CHICAGO  Chicago USA
7 DDB NEW YORK New York USA 8 THE MARTIN AGENCY Richmond  USA
8 BARTON F. GRAF 9000 New York USA 9 DROGAS New York USA
9 SS+K New York  USA 10  SAATCHI& SAATCHILA  LosAngeles USA
10 BBH NEW YORK New York USA
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McCANN NEW YORK
DAVID

OGILVY

DROGA5

180LA
WIEDEN+KENNEDY
BBDO NEW YORK
THE MARTIN AGENCY
OGILVY

FCB CHICAGO

0ooooo
WIEDEN+KENNEDY

R/GA

GREY NEW YORK
DROGA5

BBDO NEW YORK

CRISPIN PORTER
BOGUSKY+

CREATIVE ARTISTS
AGENCY

OGILVY
LEO BURNETT NEW YORK
LEO BURNETT DETROIT

ooo o
New York
Miami
New York
New York
Los Angeles
Portland
New York
Richmond
Chicago
Chicago

goono
Portland

New York
New York
New York
New York

Boulder

Los Angeles

New York
New York
Detroit

oooooma
USA

USA
USA
USA
USA
USA
USA
USA
USA
USA

Ooooama
USA

USA
USA
USA
USA

USA

USA

USA
USA
USA
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GREY NEW YORK
McCANN NEW YORK
BBDO NEW YORK

LEO BURNETT CHICAGO
DROGA5

VENABLES BELL &
PARTNERS

FCB CHICAGO
WIEDEN+KENNEDY
180LA

GOODBY SILVERSTEIN &
PARTNERS

oooooo
WIEDEN+KENNEDY
BBDO NEW YORK
DROGAS

R/GA

WUNDERMAN THOMPSON
POINTS FROM J. WALTER
THOMPSON

BBDO CANADA
LEO BURNETT CHICAGO
VMLY&R NEE Y&R

CRISPIN PORTER
BOGUSKY+

GREY NEW YORK

ooo o
New York
New York
New York
Chicago
New York

San Francisco

Chicago
Portland
Los Angeles

San Francisco

goono
Portland

New York
New York
New York

New York

Toronto
Chicago
New York

Boulder

New York

0o000mo
USA

USA
USA
USA
USA

USA

USA
USA
USA

USA

0oooomo
USA

USA
USA
USA

USA

Canada
USA
USA

USA
USA
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R/GA

GREY NEW YORK
BBDO NEW YORK
DROGA5
WIEDEN+KENNEDY
THE MARTIN AGENCY
GREY CANADA

LEO BURNETT CHICAGO
LEO BURNETT TORONTO

DAVID

000000
WIEDEN+KENNEDY

VMLY&R NEE Y&R
BBDO NEW YORK
TBWA\CHIAT\DAY
TBWA\CHIAT\DAY

CRISPIN PORTER
BOGUSKY+

GREY NEW YORK
BBH NEW YORK

LEO BURNETT TORONTO

SAATCHI & SAATCHI

oooo
New York
New York
New York
New York
Portland
Richmond
Toronto
Chicago
Toronto
Miami

Ooono
Portland

New York
New York
Los Angeles
New York

Boulder

New York
New York
Toronto

New York

oo000mo
USA

USA
USA
USA
USA
USA
Canada
USA
Canada
USA

Oooo0mo
USA

USA
USA
USA
USA

USA

USA
USA
Canada
USA



0000 0Oooooo 0 om Ooo0ommoao

1 COLENSO BBDO Auckland New Zealand

2 CLEMENGER BBDO Melbourne Australia

3 LEO BURNETT SYDNEY Sydney Australia

4 DDB Auckland New Zealand

5 DDB Sydney Australia

6 VMLY&R NEE Y&R Melbourne Australia

7 FCB Auckland New Zealand

8 SAATCHI & SAATCHI Sydney Australia

9 McCANN MELBOURNE Melbourne Australia

10 CLEMENGER BBDO Wellington New Zealand

oooo oOooooo Omo O0o0o0mo gooon oooooo 0mo O000oomo

1 CLEMENGER BBDO Melbourne Australia 1 HOST/HAVAS Sydney Australia

2 DDB Sydney Australia 2 CHE PROXIMITY Melbourne Australia

3 TBWA\MELBOURNE Melbourne Australia 3 DDB Auckland New Zealand
4 COLENSO BBDO Auckland New Zealand 4 BWM DENTSU Sydney Australia

5 CHE PROXIMITY Melbourne Australia 5 COLENSO BBDO Auckland New Zealand
6 NAKED COMMUNICATIONS Sydney Australia 6 CUMMINS & PARTNERS Sydney Australia

7 SPECIAL GROUP Sydney Australia 7 VMLY&R NEE Y&R Melbourne  Australia

8 THE BRAND AGENCY Perth Australia 8 CLEMENGER BBDO Sydney Australia

9 CLEMENGER BBDO Wellington New Zealand 9 HISTORY WILL BE KIND Sydney Australia

10 WHITEGREY SYDNEY Sydney Australia 10 CLEMENGER BBDO Melbourne  Australia
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1 LEO BURNETT SYDNEY Sydney Australia 1 McCANN MELBOURNE Melbourne Australia

2 COLENSO BBDO Auckland New Zealand 2 FCB Auckland New Zealand
3 SAATCHI & SAATCHI Sydney Australia 3 DDB Auckland New Zealand
4 CLEMENGER BBDO Melbourne Australia 4 LEO BURNETT SYDNEY Sydney Australia

5 DDB Auckland New Zealand 5 DDB Sydney Australia

6 FCB Auckland New Zealand 6 VMLY&R NEE Y&R Melbourne Australia

7 DDB Sydney Australia 7 COLENSO BBDO Auckland New Zealand
8 CLEMENGER BBDO Wellington New Zealand 8 DROGA5 Sydney Australia

9 McCANN MELBOURNE Melbourne Australia 9 CLEMENGER BBDO Melbourne Australia

10 TBWA\MELBOURNE Melbourne Australia 10 TBWA\SYDNEY Sydney Australia
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PROCTER & GAMBLE

NIKE
VOLKSWAGEN
MARS
UNILEVER
BURGER KING
HEINEKEN
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GOOGLE
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Our Awards Team knows the Lions inside-out. Whether you have a specific
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0 D0 MOMmOom or call +44 (0) 20 3033 4000

You can find key dates, including deadlines and eligibility information

QO

From rising stars to industry leaders the Cannes Lions School is the essential
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Did you know that every former recipient of our Creative Marketer of the Year
Award has experienced an all-time share price high at the time they received
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We work with world-class consultants and experts who have contributed to the
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learn more about our CREATIVE EXCELLENCE PROGRAMME contact us for a
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Whatever your strategic goals, a commercial partnership with LIONS offers
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across the marketing communications industry. Our team will work with you to
MODONMOIO0MOONMDOmONDomM o000 D 0Mo000DoO00000o 00 DOMmOm Moodnoomooo
our world class physical and digital platforms to achieve real ROI. For full
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with tours of the work led by jury presidents and private Q&A sessions with main
stage speakers, to one or two-days bespoke programmes shaping your learning
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Our learning and intelligence tool in numbers

- Campaigns: over 200,000 Cannes Lions winning campaigns; featuring
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- Behind The Work: original research, expert opinion, docuseries and
000000MIno MmobmoomOMmoMoomo

- Talks: 1,600 Festival talks from 2011 onwards - available to watch in full

- Daily Inspiration: best-in-class work curated by experts for your
MO0I0Omoo

- Benchmarking: official rankings covering top-performing agencies, brands
O00mooom

- Classic: From 1954 through to 2000, watch beautifully restored work rich
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Order now at

AREEN
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